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DEFINING THE GENERATIONS
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Still adapting to
Gen Y? Don’t blink.

Here comes Gen Z.

— —
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https://www.youtube.com/watch?v=K1HyDn7dZ1o

Baby Boomers

Silent/Greatest... Generation X
Born: 1945 or Born: 1946-1964 Born: 1965-1980
earlier

Age: 54-72 Age: 38-53

Age: 73 and older

Adapted from the Pew Research Center, www.pewresearch.org

Millennial
GenZ

Born: 1981-1996 Born: 1997-

Age: 22-37 Age: 21 and
younger
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http://www.pewresearch.org/

« Differences in their parenting styles, politics, and
In their relationships with technology
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25.9%

19 & UNDER

OF THE U.S. POPULATION
BELONGS TO GEN Z

Source: Newscred, 2014
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Approximately 350,000 babies born in the world each day

26% of the U.S. population belongs to Gen Z,
and with each birth, the segment is growing

Information gathered 10/2018:
https://workdesign.com/2017/10/generation-z-the-largest-percentage-of-population/
http://www.theworldcounts.com/stories/How-Many-Babies-Are-Born-Each-Day
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https://workdesign.com/2017/10/generation-z-the-largest-percentage-of-population/
http://www.theworldcounts.com/stories/How-Many-Babies-Are-Born-Each-Day

ho are currently under the age of 21
on Millennials for more than a decade

2d generation in history

lennials

adjust to Gen Z

g to understand Gen Z and their impact on the



DON’T MISTAKE THEM FOR MILLENNIALS

GENERATION Z MILLENNIAL

5 SCREENS 2 SCREENS

COMMUNICATE WITH IMAGES COMMUNICATE WITH TEXT
CREATE THINGS SHARE THINGS
FUTURE-FOCUSED FOCUSED ON THE PRESENT
REALISTS OPTIMISTS

WANT TO WORK FOR SUCCESS WANT TO BE DISCOVERED

Source: Newscred, 2014
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SnapChat, a photo messaging COMMUNICATIONS Instant messaging, a type of on-line
app, is introduced chat, is released by Microsoft

Smartphones with a multi- TELECOMMUNICATIONS Mobile phones with the ability to

touch interface send text messages
Commercial music streaming MUSIC Portable media player
services

Source: Information gathered 8/2018. https://www.slideshare.net/aniuxbombiux/meet-generation-z-forget-everything-you-learned-about-millennials
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( N\
They are the last class to be born in the 1900s, the last of the Millennials -- enter next year, on cue,

Generation Z!
L )
a4 N

They are the first generation for whom a “phone” has been primarily a video game, direction finder,

electronic telegraph, and research library.
\, J

( )

Electronic signatures have always been as legally binding as the pen-on-paper kind.

g J

4 N
In college, they will often think of themselves as consumers, who’ve borrowed a lot of money to be
there.

\, S

It is doubtful that they have ever used or heard the high-pitched whine of a dial-up modem.

https://www.beloit.edu/mindset/2021/guide/
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Exhibit 12: ... and they have several defining characteristics
Commonly identified attributes of Generation Z
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Note: Throughout our research process we identified several key words and phrases that were commonly
used to describe Gen-Z. The image above is an amalgamation of these findings.

Source: Wordle, Goldman Sachs Global Investment Research.
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sively

%

martphone and 45% say
soclal media constantly

ered 10/2018. Pew Research, “Teens, Social Media & Technology 2018”



Communication trends

Teens spend an average of 5 hours on their smart phone
(Business Insider)
Almost no separation between ‘real life and on-screen’

« Averaging over 60 texts a day

Technology dominates
« Instant fact checking
« Turn to their online community for advice and information
« Social media is a top source for news
« Many teens feel that tech addiction can be an issue

Sources: https://www.forbes.com/sites/thehartmangroup/2017/12/07/gen-z-
holding-the-keys-to-unlocking-the-future-marketplace/
https://www.businessinsider.com/teens-gen-z-generation-z-what-teens-are-
like-2018-6#gen-z-spends-a-lot-of-time-on-their-phones-4

This Photo by Unknown Author is licensed under CC BY
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http://hongkongphooey.wordpress.com/2009/02/18/first-look-huawei-android-phone/
https://creativecommons.org/licenses/by/3.0/

How to engage GEN Z
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U Gen Z students use technology to solve problems

U Gen Z students connect with movies such as “The Hunger Games” where kids are
expendable and not central to the world around them

U Gen Z students say they would like to attend college for the social connections and
network

U Gen Z students are already connecting with people around the world with the use of
technology

U Gen Z students want to shape their own journey with you as their guide

Information gathered 10/2018: https://sites.google.com/a/uis.edu/colrs_cook/home/engaging-generation-z-students
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https://sites.google.com/a/uis.edu/colrs_cook/home/engaging-generation-z-students

between one and five seconds and after 8 seconds they’'ll
consider it broken

= Gen Z doesn’t differentiate between online and offline. The
physical and virtual are the same thing.

Source: Information gathered 8/2017. pluralthinking, Gen Z report, Goldman Sachs report
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How to reach Gen Z
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Who is your audience? How can you reach them? What are your goals?

CHOOSING THE RIGHT SOCIAL MEDIA PLATFORM FOR YOUR BUSINESS

You
Tube
DEMOGRAPHICS —e, 1.3+ 70 1 600 200

Billion users Million users Billion users Million users Million users Million users

Ages 2554 Ages 18-35 All ages Ages 3049 Ages 18-29 Ages 25-34
60% Female 80" Female 67% Male

PURPOSE —e J: TN News & Articles; | “Scrapbooking” News & Articles; Building News & Articles
Conversation

Relationships Conversation Relationships;
Conversation

BEST FOR —o - IIGHTF) Public Relations B Lead Generation; Brand Business Lead Generation: SED;
Brand Loyalty Clothing, Art & Awareness; Development; Retail, Ant, Food, Tech/Design
Food Businesses  Service industry || B2B Businesses || Entertainment, & Businesses
Beauty Businesses

DOWNSIDE —e Limited 140 characters Images only; Resource Limited Images only Not as widely
Reach or less Very specific ntensive interactions used
demographic
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Twitter Linkedln

15 . 1

POSTS PER DAY
Recommended

Quick Sprout found that the Recommended
most retweets happen within an

Facebook

daily frequency i

10:00am

11:00am I 2

12:00pm

POST PER DAY

TWEET 9 1:00pm TWEET 14 Recommended -

TWEET10  2:00pm TWEET 15
Ahalogy suggests that
posting to Facebook no more

than once a day is best or you'll

start to feel spammy.
Retweet or curate about seven tweet:

1:00pm - 4:00pm Curate or
reshare a post
every other day
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Network

NITAGCRAM

1000 AM

1200 PM

0 m

S:00 M

600 AM
930 A
1145 A
130 MM
495

545 A
75
1030 AM
100 M
345

730 AM

DAS A
1230 MM
215
545 M

Content Type

New Blog Post
Curated Cortent

Video
Promoten

Uwe Video

New Biog Post
Curated Cortent
Video
Premoten

New Biog Post
Curated Cortent
Video

Promotion
Evergreen Blog Post

Ongnal image
Curated image

Video
Boormerang

New Features

News Updite

UTM Parametors

Instagram Hacks

Logo Cookwy

Owly Toromo

Are yOou CpRtImIZINg your video for viewing without sound? You should be
nfinte Snaps, loops, and & Mg eraser? Woah,

Don't rigk your video being removed o your ccount kiled Here's the full list of free
resources: henpoliow WSty

Limetrx (J Hootsule impact  New name and oferings to help you measure and
rmanimize RO Wtp//ow hyt™Nadh BB KIgN

A It happened of socu! medis updates happened this morth. Let us know your rescsion
10 these Ones.

You dont need 1o be & progr smmer to trak ey ndicators of RO! ke webaite traffic, leads
and conversions,

S0, you think you know everything about Instagram? We bet you don't know these 44
ks herpo/iow. i/ abaf 30SA00

Owl we wartt 10 do is sat these cookies. How many Owlys do you seel s e
st we opened & new nest in Toronto last week (and Ondy is having » hoot of & time)
- Bugno
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Print:

Continued to provide colorful brochures. Created short infographic pieces for mailings. Remember
consumer of paper is generally the parents; other family members who prefer “snail mail”,
something tangible

Video:
University spent much of their resources here. Documentary-style film to capture the vision of the
Generation Z individual

Focus of video was on the Top 5 Characteristics of what defines a Gen Z today:
1. Pragmatic

Globally Minded

Customizable

Social Media Natives

Digital

U SR
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 Meal-Plans are flexible
» Majors are “customizable”
 Schedules are flexible

Social Media Natives:

« Create authenticity in video

« Students generate content and provide their own YouTube videos
« Students take over for “Snatchat” answers

Diqital:
« Showecased the Library in its new Digital Age
* Showcased “hybrid” courses
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Social Media Platforms:
Snapchat

Twitter

Instagram

Facebook
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What generation IS
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We will need to adapt our messages
and approaches to be effective

That may mean changing our
processes and cycles to be in line
with their expectations
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