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Presenter
Presentation Notes
We’ve come a long way! This dinosaur was the beginning magic in opening doors for a new information age. 

Not only has our technology evolved, but so has the web.

The internet has been “around” for 25 years now – and the way students access information is moving faster than ever. 

We are living in a technology driven society where information is at our  finger tips 24/7 and accessible in many different ways.




Today’s Objectives

 Identify your audience

 Organize content for clarity

 Use of Visuals for engagement

 Messaging through storytelling

 Tools to enhance connection

Presenter
Presentation Notes
So,  lets look at ways to improve your website:

We are going to look at today’s students 
Learn ways to improve the organization and clarity of your website. 
We are going to spend some time exploring ways to visually engage the students- we have some great examples!
Talk about messaging through storytelling
See examples of schools across the nation using videos and  chat to engage students in self-service.  

Remember that small adjustments can make a huge impact on the effectiveness of your online presence –

Throughout the presentation we are going to see examples from the Financial Aid community from all across the nation.




Computers are not technology.  Computers, the Internet, 
and hand-held devices are as much a part of Millennials’ 
lives as telephones and television are to previous 
generations. 

There is zero tolerance for delays. Millennials were 
raised in a just-in-time, service-oriented culture. They 
expect and demand quick turn around in today’s 24x7 
culture and do not easily accept delays.

Sources:
• Starlink- 2004
• Northern Illinois University- Millennials: Our Newest Generation in Higher Education- Retrieved 

2/2016

Presenter
Presentation Notes
Computers are part of students everyday life – 

They couldn’t get by in school without one!  

Students do everything on their computers….starting with applying to  college and filing out their FAFSA!

They do their research, type up their papers, turn in their work, check their grades, email their professors, ordering their books online….its endless!



“too long, didn’t read”

TLDR Syndrome

“The WOT”

Presenter
Presentation Notes
We want our visitors to have ALL the information, but sometimes less is more. 

Have you heard of TLDR syndrome? It stands for TOO LONG DIDN”T READ! It’s a real thing. 

Similarly, WOT or “wall of text” which describes most of our financial aid websites. There is just SO MUCH to get out to our students, but sometimes the message is lost in the volume. 

Consider: what is the ONE THING you want students to get out of a given paragraph, topic or page? If you can get three, what are they? Consider your message and the best ways to convey it. If a section doesn’t support your primary goal, maybe it needs to be moved or trimmed.

Keep your focus! 



The Back Button is 
only a click away!

Remember:

Presenter
Presentation Notes
As you begin to examine your website, it’s important to realize that once a student or parent clicks on your site, you have a very limited time to deliver your message!

How much time is actually spent on websites?    SECONDS!
If they don’t find their answer quickly, you have lost them.  

For most prospective students, your website will be their first impression.
You need to quickly give them a reason to stay!

For most prospective students, your website may be their first impression to your campus.

A campus website should offer a great user experience, that is visually appealing, informative and easy to read, and encourages the user to further explore the site.




Organize Content for Clarity

 Keep it concise

 Numbers can send a visual message

 Break up content

 White space can help



The Culinary 
Institute of America

http://www.ciachef.edu/tuition
-and-financial-aid/

Keep it concise! 

Presenter
Presentation Notes
KEEP IT CONCISE:
When your content is highly readable, your audience is able to quickly digest the information you share with them 

Remember students’ attention spans are limited 

Use easy-to-understand words and phrases. 

Avoid long paragraphs or sentences 

Focus on the essence and cut out unnecessary information.

Example from:  The Culinary Institute of America, 

Front-load keywords:  Tuition & Fees, Applying for Aid, Grants & Loans

It’s easy to see the layout front and center – also visually appealing  


http://www.ciachef.edu/tuition-and-financial-aid/


Bennington College

http://www.bennington.edu/students

Keep it concise! 

Presenter
Presentation Notes
“Keep it Simple…  Speak” like students and parents. 

Avoid that financial aid jargon. We use financial aid terms all the time, but our students and their families don’t understand all the Financial Aid jargon


http://www.bennington.edu/students


Kansas State 
University

http://www.k-state.edu/sfa/loans/

Keep it concise! 

http://www.k-state.edu/sfa/loans/


University of 
California- Berkley

http://financialaid.berkeley.edu/

Numbers can send a 
visual message

Presenter
Presentation Notes

Another thing to consider when keeping it concise is:  Use numbers instead of spelling them out.

When people are scanning information they are drawn to numbers.
This page does an excellent job of grabbing your attention.
The bold 65% percent and graphic of the date are visually interesting, as well as the layout with the video slideshow


Example:  University of California - Berkeley, Percentage of Students Receiving Aid


http://financialaid.berkeley.edu/


Angelo State 
University
http://www.angelo.edu/pay-for-
college/

Numbers can send a 
visual message

Presenter
Presentation Notes

Use Numbers instead of spelling it out.

Shows the number of Students Receiving Aid

What I like about this slide is that the colors pop and draw your eye into to read them.  

Don’t you notice that when you look at the text above, you didn’t read it, your eye went straight for the number and graphic



Salt Lake Community 
College
http://www.slcc.edu

Numbers can send a 
visual message

Presenter
Presentation Notes

Salt Lake Community College does a great job having numbers tell their story.   As you can see they have effectively used white space, images and numbers on their page.

http://www.slcc.edu


Numbers can 
send a visual 
message

Brown University

https://www.brown.edu/about/admi
nistration/financial-aid/

Presenter
Presentation Notes
I like the Did You Know?  An informal way to trigger a person’s curiosity.  I like the use of their numbers and colors.

https://www.brown.edu/about/administration/financial-aid/


Numbers can 
send a visual 
message

The University of
Arizona 

http://www.arizona.edu

Presenter
Presentation Notes
The University of Arizona uses numbers to draw the web visitor’s attention in.

http://www.arizona.edu


Iowa State University

http://www.financialaid.iastate.edu/fafsa/

Break up content

Presenter
Presentation Notes
To help readers on financial aid websites be able to effectively skim the content, use key words and sub headings to break up content.  

Website usability expert Gerry McGovern concluded that website visitors use “block reading” – that is they review webpages in blocks and sections. Plus ClickTale’s eye-tracking study indicated that users fixate longer on bulleted lists and text formatting. 

To get started or to rethink your website, create an outline of content to determine subheading.  Use key-words in sub headings.

Example:  Iowa State University, 

Good use of colored Prominent Subheadings and breaking up content

There is a lot that can be said about the FAFSA.  Instead of one long continuous page, break up with subheadings using keywords and consider using subpages for content on specific programs so you read just enough at one time.




http://www.financialaid.iastate.edu/fafsa/


University of 
Washington

https://www.washington.edu/financiala
id/applying-for-aid/

Break up content

https://www.washington.edu/financialaid/applying-for-aid/


University of North 
Texas

http://financialaid.unt.edu/special-
circumstances

Break up content

Presenter
Presentation Notes
Consider breaking up a paragraph into bulleted points.

Example:  University of North Texas, Special circumstances

Don’t the bullets make it easier to consider the examples of special circumstances?


http://financialaid.unt.edu/special-circumstances


Duke University

https://financialaid.duke.edu/current-
undergraduates/renew-your-aid

Break up content

Presenter
Presentation Notes
I love this example from Duke University

Create a list or series of steps.


Creating a list or steps for the students to follow

Applying for aid can be complicated – grouping the content into steps can make it more manageable

Example:  Duke University, Steps to Renew or Apply for Aid

https://financialaid.duke.edu/current-undergraduates/renew-your-aid


UNC Charlotte

http://finaid.uncc.edu/aid-basics/four-
steps-financial-aid

Break up content

Presenter
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Another example of a campus using Steps to help guide a student through the process.  

http://finaid.uncc.edu/aid-basics/four-steps-financial-aid


Washington State 
University

https://financialaid.wsu.edu

Break up content

Presenter
Presentation Notes
Washington State University has a cool image that highlights 4 Easy Steps.

https://financialaid.wsu.edu


The University of 
Central Arkansas

http://uca.edu/

Break up content

Presenter
Presentation Notes
Great example of Audience Segmentation.

This helps to make it easy on your website visitors.

http://uca.edu/


University of Illinois at 
Urbana-Champaign

http://http://www.osfa.illinois.edu/cost

White Space 
Can Help

Presenter
Presentation Notes
Let’s talk about white space

Consider increasing paragraph spacing.

Simple, streamlined, not too cluttered throughout webpages

The spacing between characters, words, lines and paragraphs is important.  It is easy to read something when there is space around it.

Manipulate margins and spacing can increase reading comprehension for students on your financial aid website. 

Consider increasing paragraph spacing beyond single line spacing.

White space helps you to read the content even on text heavy pages 

Example:  University of Illinois at Urbana-Champaign

	Simple, Streamlined and not too cluttered

Makes it easy to focus on the topics at hand

http://www.osfa.illinois.edu/cost


Arizona State 
University

https://students.asu.edu/loans

White Space 
Can Help

Presenter
Presentation Notes
Arizona State University uses white space on their page,

https://students.asu.edu/loans


University of Wisconsin, 
River Falls
https://www.uwrf.edu/Admissions/comp
are.cfm

White Space 
Can Help

Presenter
Presentation Notes
Here is an example where The University of Wisconsin uses white space in a chart as they compare their cost of education.

https://www.uwrf.edu/Admissions/compare.cfm


Use Visuals For Engagement

 Visuals/Images

 Infographics

 Videos

Presenter
Presentation Notes
Tables, graphs, info-graphics, designed banners, and photos engage visitors. 

Visuals can reinforce content and enrich usability.

Using visuals effectively can enhance readability when they replace or reinforce long blocks of text.

Find open-source graphics 

Use your school’s or stock images to break up content.




Miami Dade College

http://www.mdc.edu/financialaid/

Strategically Insert
Visuals

Presenter
Presentation Notes
Miami Date College does a very nice job utilizing a photo to draw you into their page on their Get Started page.

http://www.mdc.edu/financialaid/


University of Oregon

http://financialaid.uoregon.edu

Strategically Insert
Visuals

Presenter
Presentation Notes
This is the funniest use of images and captions.   I know it’s a little hard to read, but it says Future Ducks, Newly Admitted Ducks, and Current Ducks.   The World Could Always Use More Ducks.  

You don’t expect humor when you land on a financial aid page, but I like it!

http://financialaid.uoregon.edu


Pennsylvania State
University

http://www.psu.edu/tuition-and-
financial-aid

Strategically Insert
Visuals

Presenter
Presentation Notes
This is a concise, clean web page.  Penn State has utilized images, white space and has provided links rather that include a wall of text.

http://www.psu.edu/tuition-and-financial-aid


California State 
University, Fresno
http://www.fresnostate.edu/student
affairs/financialaid/

Strategically Insert
Visuals

Presenter
Presentation Notes
California State University uses a great image of a calendar/date to identify the Early FAFSA Filing date.


http://www.fresnostate.edu/studentaffairs/financialaid/


Paradise Valley
Community College
https://www.paradisevalley.edu/fut
ure-students

Strategically Insert
Visuals

Presenter
Presentation Notes
This campus does a great job using an image here with all the “call outs”


https://www.paradisevalley.edu/future-students


Nashville State 
Community College
https://www.nscc.edu/financial-
aid-tuition/sources-of-financial-aid

Strategically Insert
Visuals

Presenter
Presentation Notes
Here Nashville State has strategically placed images to direct students to their desired content.

https://www.nscc.edu/financial-aid-tuition/sources-of-financial-aid


Santa Fe College
http://www.sfcollege.edu/fa/

Strategically Insert
Visuals

Presenter
Presentation Notes
Santa Fe College does a nice job inserting a visual with easy Buttons directing you to specific pages.

http://www.sfcollege.edu/fa/


University of 
Central Florida
https://www.ucf.edu

Strategically Insert
Visuals

Presenter
Presentation Notes
The University of Central Florida uses a slide show of images & videos that rotate.   

https://www.ucf.edu


Presenter
Presentation Notes
Isn’t this a great website? What I love is right below the banner- We Are UCF, they have Sunny in Orlando and shows the current temp.   On a cold snowy day up North, I am sure this is an effective recruiting tool!


I also love how this photo really draws you in.   Focusing on academics.   They did a great job!



Cossatot County 
Community College 
of the University of 
Arkansas
http://www.cccua.edu

Strategically Insert
Visuals

Presenter
Presentation Notes
This campus changes their graphics on their homepage.   Many campuses do this.  I like this as it grabs your eye.

Also if you notice, on the right hand of their page, they have a very prominent menu

http://www.cccua.edu


Boston 
University

http://www.bu.edu/finaid/

Strategically Insert
Visuals

Presenter
Presentation Notes
Rotating Graphics

Example:  Boston University

Lets take a look at Boston University who does an excellent job of using rotating graphics!   
  

What I also love about this page, is that it is broken down by topic, in very user-friendly terms with links.  

http://www.bu.edu/finaid/


Strayer University
http://www.strayer.edu/tuition-
financial-aid/financial-assistance-
tools

Strategically Insert
Visuals

Presenter
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Photos    Example:  Strayer University, Images to divide sections

I really like how they use images to divide up the subsections.  


Plus – love their slogan ”More Affordable Than You Might Think!“


http://www.strayer.edu/tuition-financial-aid/financial-assistance-tools


Linn Benton 
Community College
http://www.linnbenton.edu/future-
students/make-it-official/financial-
aid/financial-aid-infographic

Use Infographics

Presenter
Presentation Notes
Infographics – Not just for social media.  Consider adding to your fin aid pages

Example:  Linn-Benton Community College, Open source FSA financial aid infographic

We all don’t have the time and resources to create our own so look for open source ones



http://www.linnbenton.edu/future-students/make-it-official/financial-aid/financial-aid-infographic


University of 
Maryland University 
College
http://www.umuc.edu/students/aid/fin
ancial-aid-infographic.cfm

Use Infographics

Presenter
Presentation Notes
Visuals can reinforce content and enrich usability.

University of Maryland University College – Uses a  Homegrown financial aid info-graphic 

Visually interesting display of their financial aid facts

Info-graphics – Not just for social media.  Consider adding to your fin aid pages
Example:  University of Maryland University College, Homegrown financial aid info-graphic 
This one is great because it’s all about moves from the general to visually interesting display of their fin aid facts



http://www.umuc.edu/students/aid/financial-aid-infographic.cfm


Florida State 
University
http://admissions.fsu.edu/freshman/fin
ances/

Use Infographics

Presenter
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Example:  Florida State University

They also created their own info-graphic.  

I love this info-graphic.   



http://admissions.fsu.edu/freshman/finances/


University of Nevada, 
Reno
https://www.unr.edu

Include Videos

Presenter
Presentation Notes
Videos can strength your content message and engage multiple senses.  This webpage has a series of action videos that include everything from Move In Day, Football game, student activities and concerts. 



https://www.unr.edu


Arizona State 
University
https://veterans.asu.edu

Include Videos

Presenter
Presentation Notes
Here on Arizona State University’s veteran’s webpage, they include a great video that is very visually appealing.

https://veterans.asu.edu


Tallahassee 
Community College

https://www.tcc.fl.edu/admissions/financial-
aid/general-info/

Include Videos

Presenter
Presentation Notes
Tallahassee Community College embedded a playlist on their site.   

We all know that when students have one question, they typically have more than one!   

This campus has embedded a playlist that shows what video is coming up next.



https://www.tcc.fl.edu/admissions/financial-aid/general-info/


Colorado State
University
http://sfs.colostate.edu/

Include Videos

Presenter
Presentation Notes
Example:  Colorado State University, FSA video

CSU uses a Federal Student Aid open source video to walk students through “How to fill out the FAFSA”

I have actually seen this one on several financial aid websites!



http://sfs.colostate.edu/


Why Is “Storytelling” Effective?

 Help your visitors see themselves in examples

 Lead them to their next questions

 Engage through shared experience

 Introduce Ideas & possibilities

Presenter
Presentation Notes
Studies show that we are wired to remember stories much more than data, facts, and figures. 

Present your information in a way that ties these together and adds goodwill, and you’ve got a much more memorable and impactful point that will stick with your audience. 

We like to find ourselves in stories – to be like the subjects. 
Stories engage your audience and lead them to ask questions.��We will look at a few ways to convey info through individual stories, find yourself in this, etc. 



Bentley University

http://www.bentley.edu/undergraduate
/tuition-financial-aid/types-aid

Focus on 
“Storytelling” to 
convey the 
message 

Presenter
Presentation Notes
Welcome students with videos.

I love that Bentley University uses video to have a student tell their story.



http://www.bentley.edu/undergraduate/tuition-financial-aid/types-aid


University of 
Southern California
http://financialaid.usc.edu/undergradu
ates/prospective/who-receives-FA-
profile-1.html

Focus on 
“Storytelling” to 
convey the 
message 

Presenter
Presentation Notes
USC is giving us an example of a student giving advice and also using a video of Juan to share his story



http://financialaid.usc.edu/undergraduates/prospective/who-receives-FA-profile-1.html


University of Alaska 
Anchorage
https://www.uaa.alaska.edu/admissions/

Focus on 
“Storytelling” to 
convey the 
message 

https://www.uaa.alaska.edu/admissions/


Boston University
https://www.bu.edu/finaid/aid-
basics/find-yourself/so-many-
possibilities/

Focus on 
“Storytelling” to 
convey the 
message 

Presenter
Presentation Notes
Here’s Brandon’s Story!   Look how Boston University uses personal stories.  I love this site!



https://www.bu.edu/finaid/aid-basics/find-yourself/so-many-possibilities/


Marlboro College
https://www.marlboro.edu/community/
undergraduate/stories/student

Focus on 
“Storytelling” to 
convey the 
message 

Presenter
Presentation Notes
Here it from the Students.

Marlboro College has a great section called “Marlboro Stories”.  It gives a personal profile of students and faculty- telling their story.



https://www.marlboro.edu/community/undergraduate/stories/student


Tools To Enhance Connection

 Forms Pages- Additional Resources

 Checklists

 Chat Programs

 Social Media



Butler Community 
College
https://www.butlercc.edu/info/20041/fi
nancial-aid--and--
scholarships/680/2017-2018-academic-
year/2

Tools to enhance 
connection

Presenter
Presentation Notes
Butler Community College has a nice repository for their financial aid forms.   .



https://www.butlercc.edu/info/20041/financial-aid--and--scholarships/680/2017-2018-academic-year/2


Champlain College
http://www.champlain.edu/current-
students/financial-aid-and-student-
accounts/financial-aid

Tools to enhance 
connection

Presenter
Presentation Notes
Forms pages are sometimes an afterthought. What could you do to make them more visually interesting and add resources that students and families may not realize they could use? 

Champlain College makes forms easily available on their site. 
I like that they have a graphic that can download into your checklist.
.



http://www.champlain.edu/current-students/financial-aid-and-student-accounts/financial-aid


Texas State University
http://www.finaid.txstate.edu/conta
ct/contact/fw

Tools to enhance 
connection

Presenter
Presentation Notes
Texas State University offers a great document uploader to make it easy for students.
.



http://www.finaid.txstate.edu/contact/contact/fw


Bluegrass Community 
& Technical College
http://www.bluegrass.kctcs.edu/bluegra
sshome/Financial_Aid.aspx

Tools to enhance 
connection

Presenter
Presentation Notes
Bluegrass Community & Technical College has placed a couple of pdf & flipbook resources on their pages to help their students.  
.



http://www.bluegrass.kctcs.edu/bluegrasshome/Financial_Aid.aspx


Embry-Riddle 
Aeronautical
University

http://worldwide.erau.edu/finance/f
inancial-aid/

Use Chat

Presenter
Presentation Notes
There are paid services that can help you enhance the website experience and answer students questions.  

Live Chat - gives you that option to speak to someone as soon as you a question that needs answering.

Example:  Embry-Riddle Aeronautical University - Worldwide, 

They have several call outs for Chat – on their financial aid homepage with other methods as well  on the bar on the right side of the page.
.



http://worldwide.erau.edu/finance/financial-aid/


Ivy Tech 
Community College

https://www.ivytech.edu/financial-aid/

Use Chat

Presenter
Presentation Notes
Example:  Ivy Tech Community College, Phone and Chat

This pop-up comes up if you have been on the page for a bit of time.  It gives the appearance that they know that the reader may be struggling with the content and someone can jump into help via chat or over the phone.

These are great ways to enhance your website and to help schools communicate better with their students and families



https://www.ivytech.edu/financial-aid/


UNC Charlotte
http://finaid.uncc.edu

Use a Chatbot

Presenter
Presentation Notes
Campuses are really beginning to utilize Artificial Intelligence resources on their webpages, providing students with applicable content in response to their questions.  Here you can see where the University of North Carolina Charlotte uses NormBot.

http://finaid.uncc.edu


Florida State College

https://www.fscj.edu/admissions-aid/financial-
aid

Connect with 
Social Media

Presenter
Presentation Notes
Let’s talk a little bit about social media.   As you probably know, campuses are engaging students through social media and here we have a few examples to share.

Florida State College has social media very prominent on their page

https://www.fscj.edu/admissions-aid/financial-aid


Northern Arizona 
University

https://nau.edu/social-media/

Connect with 
Social Media

Presenter
Presentation Notes
Northern Arizona University has set up a social media page, encouraging their community to join the conversation.  I like how they use audience segmentation with social media.

https://nau.edu/social-media/


East Stroudsburg
University

http://www.esu.edu

Connect with 
Social Media

Presenter
Presentation Notes
I really like what East Stroudsburg University has on their home page- what’s Trending.   This links directly to their twitter page.

http://www.esu.edu


Summary

 Keep it concise and use white space
 Avoid jargon
 Headings & bullets break up content
 Consider using graphics and numbers
 Use visuals for engagement – info-graphics
 Students like Videos
 Messaging through Storytelling
 Promote your lines of connection- Social Media

Presenter
Presentation Notes
So we saw a lot of schools websites and pointed out a lot of different ways to enhance them.

The use of White Space
Keeping the  Content Concise
Use  Headings & Bullets to help break up Content
Consider using Graphics or Numbers to make your point
Use Visuals for engagement
Use videos - Students like
Avoid Jargon
Messaging through Storytelling
Tools to enhance connection

You don’t have to do it ALL – Remember that even small adjustments can make a huge impact on the effectiveness of your online presence. 






References

 “7 Best Practices for Improving Your Website's Usability” by Jacob 
Gube
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 “Best Practices for University Websites” by Jar Creative
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Cameron Chapman

http://www.smashingmagazine.com/2010/03/showcase-of-academic-and-higher-education-websites/

Presenter
Presentation Notes
Here are some articles that are great to give more context to the website recommendations or give you more college or university websites to check out for inspiration.

http://mashable.com/2011/09/12/website-usability-tips/#wLTdJDePPqkV
http://www.slideshare.net/jarcreative/best-practices-for-university-websites
http://www.smashingmagazine.com/2010/03/showcase-of-academic-and-higher-education-websites/


BUCKS COUNTY COMMUNITY 
COLLEGE

HERE ARE A FEW SLIDES OF OUR RECENT RE-
DESIGN OF OUR WEB SITE AT BUCKS.



Bucks-Before old main page 1 of 3 



Bucks Before old main page 2 of 3



Bucks before old main page 3 of 3

Presenter
Presentation Notes
Page 3  
I wanted to show you we have a translator- old and new.  



Bucks-Before to get to the FA page 
by way of Admissions

Presenter
Presentation Notes
Had to click on Admissions to get to Financial Aid.




Bucks Financial Aid home  - before

Presenter
Presentation Notes
This was our home page.  See all the white space?  
Too much and all the text is crammed, 
We had all the topics listed on the side-good 
We had our FATV-
FAFSA link 
And 
Financial Literacy on the side. 

We have embedded videos.





Bucks Financial Aid home -before

Presenter
Presentation Notes

Too much white space hard to read.  The format was in columnar style.  It would not have been as bad if we could spread out the text.

Our explanation of FA TV rests at the bottom of our home page.  We had this here to tell all students of it many topics.




Bucks County Community College 
NEW Main page 1 of 3

Presenter
Presentation Notes
Great picture- my office is behind the tree.   
The search bar location. 
The Brady Squares are used differently.  
The top tool bar is gear to the activity.  
Still have the contact and search there as well.



Bucks New Main page 2 of 3

Presenter
Presentation Notes
Imbedded videos- one for the application and 
the other is a virtual tour of our campus.



Bucks New Main page 3 of 3

Presenter
Presentation Notes
This is the bottom of the home page.  
Still kept the translator.
Search or click options exist for all information.
Tells a story. 



If you click on the Read More
Alumni Stories 



Bucks New landing for Students 

Presenter
Presentation Notes
Get here by clicking on the top tool bar. 
Financial Aid is at the top of planning and payment

All services easily located. 




Bucks New for Financial Aid 1st half 
of the landing page.

Presenter
Presentation Notes
Still white space
Steps listed. 
Links to prominent areas
Lists on the side




Bucks New for Financial Aid 2nd half of the 
landing page

Presenter
Presentation Notes
Funny story= our contact center manager- stated that we need to change the wording- because we had 6 days to get back to the person ?  Because we stated 48 business hours
And in business times that is 6 business days.  Not at all what we were referring to- we meant that we would get back to the student in 24 to 48 hours.  Within 2 days and not 6 days.  
Our contact information is listed.
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Questions?  
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